VOLUNTEER
ADDENDUM
Updated: August 2020

The following has been added to the original Volunteer Form you signed previously:
The OMA is implementing new health and safety guidelines such as a mask requirement, increased sanitation procedures and
enforcing social distancing to ensure the well-being of its visitors. The volunteer agrees to abide by the safety guidelines set by
OMA.
However, enrolling in the volunteer program could increase the risk of the volunteer becoming infected with COVID-19. The
volunteer understands the risks associated with enrolling in the volunteer program and agrees to assume the risks to themselves
and their households.
If the volunteer shows symptoms of COVID-19 such as a temperature of 100.4°F or higher, cough, shortness of breath or
difficulty breathing, chills, muscle pain, sore throat, or new loss of taste or smell, they must notify OMA as soon as possible,
and local health officials and staff will immediately be notified while maintaining confidentiality as required by the Americans
with Disabilities Act (ADA) and other applicable federal and state privacy laws.

A Volunteer Agrees To:
I,
(print), have read and will abide by the Orlando Museum of Art’s Volunteering
Code of Ethics. The agreement shall be construed and regulated under and by the laws of the State of Florida.
Sign

Date

THANK YOU FOR VOLUNTEERING AT THE ORLANDO MUSEUM OF ART!

Accredited by the American Alliance of Museums (AAM), the Orlando Museum of Art (OMA) is a regional asset, member organization of the Association of Art Museum
Directors (AAMD), Blue Star Museum, and a catalyst for life-long learning in service to the central Florida community and visitors from around the globe. Funding for the
Orlando Museum of Art is generated through earned income, with generous financial contributions from the Board of Trustees, the Museum’s Ambassadors, Council of 101, the
City of Orlando, Orange County Government through the Arts & Cultural Affairs Program, Sponsored in part by the State of Florida, Department of State, Division of Cultural
Affairs and the Florida Council on Arts and Culture, the National Endowment for the Arts, the Clive Foundation, A. Friends’ Foundation, Bank of America, the Warren and
Augusta Hume Foundation, Rita and Jeffrey Adler Foundation, Walt Disney World Company, the Chesley G. Magruder Foundation, United Arts of Central Florida with funds
from the United Arts Campaign, Celebrity Cruises, UCF Foundation, Advent Health, ABC Fine Wine & Spirits, Walker & Company, Inc., CNL Charitable Foundation, Hunter
Vision, PNC Foundation, Sam Flax Art & Design Supplies, Truist Foundation, Publix Super Markets Charities, Dixon Ticonderoga Company, anonymous donors, members,
corporations and foundations.

